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Introduction

Introduction Message
from Peter Bauer
Welcome to our FY22 Annual
Environmental, Social, and
Governance Report!

2022 Environmental, Social, and Governance Report

Our commitment to global resilience together is core to our values, who we are as an
organization and the work we do every day.
This year, I am exceptionally proud of the actions we have taken to support environmental
sustainability and diversity, equity, and inclusion (DEI). Enclosed, you will find information
on Mimecast’s Net Zero Commitment, a partnership with One Tree Planted, and additional
investments we are making to help mitigate our environmental impact. Further, we have
supported our DEI strategy with expanded employee resource groups, an Executivesponsored Global DEI Council, and new tools to measure our progress.
With our digital ecosystem, Mimecast seeks to make the world more resilient for our
customers – we apply that same focus on resilience to the way we operate. Our social
impact and sustainability strategy is built on a foundation of conducting our business
with integrity and to the highest ethical standards, reinforcing data security in our own
operations, and building a workforce for the future.
My sincere thanks for your partnership and passion as we build a more resilient
world together.

Peter Bauer
Chief Executive Officer
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US

Mimecast HQ, UK

About Us
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Sustainability Reporting

About Us

In this report, Mimecast presents
information on the investments
we have made in the areas of
corporate social responsibility,
environmental sustainability,
talent and human capital,
diversity, equity, and inclusion,
and corporate governance.

Mimecast was born in 2003 with a focus on
delivering relentless protection. Each day,
we take on cyber disruption for our tens
of thousands of customers around the
globe; always putting them first, and never
giving up on tackling their biggest security
challenges together. We are the company
that built an intentional and scalable
design ideology that solves the number
one cyberattack vector – email.

As a leader in cyber resilience with an
integrated commitment to creating
more resilient communities, Mimecast is
committed to aligning our sustainability
goals with the United Nations Sustainable
Development Goals (SDGs). Mimecast has
built a sustainability framework that aligns
with standards set by the Global Reporting
Initiative (GRI) and the Sustainability
Accounting Standards Board (SASB).

We continuously invest to thoughtfully
integrate brand protection, security
awareness training, web security,
compliance and other essential
capabilities. Mimecast is here to help
protect large and small organizations
from malicious activity, human error
and technology failure; and to lead the
movement toward building a more
resilient world.

Founded in 2003 in London

1700+ Employees

40,600+ Customers

*Data as of report release in April 2022
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Our Products
Email security is designed to provide a
critical defense against hackers seeking to
capture and exploit valuable organizational
information and disrupt business
operations. Email is a powerful attack
vector and data leak concern.
Continuity helps ensure employees can
continue using email during unexpected
and planned outages. Archiving is
engineered to unify email data to support
e-discovery, forensic analysis, and
compliance initiatives, while also giving
employees fast access to their personal
archive, which improves productivity.
Awareness training is produced to
address security risks associated with
the activities of employees by combining
effective, modern, and engaging training
techniques with predictive analytics.
Employee errors are one of the leading
causes of cybersecurity incidents.

Web security is designed to protect
against malicious web activity and
enables customers to block access to
inappropriate websites.
DMARC analyzer is engineered to
allow our customers to more effectively
implement and manage complex domainbased message authentication reporting
and conformance, or DMARC, deployments
by providing greater visibility and improved
governance across all email channels.
Brand exploit protection is built to
provide integrated brand protection that
helps prevent attackers from tricking
customers and partners with fake websites
by detecting brand attacks in their early
stages, blocking them before they can
launch, and quickly remediating them if
they have gone live.

CyberGraph utilizes artificial intelligence
to protect from the most evasive and
hard-to-detect email threats, limiting
reconnaissance and mitigating human
error. CyberGraph creates an identity
graph powered by machine learning that
monitors behavior and alerts users of
potentially suspicious emails via contextual
warning banners. CyberGraph empowers
users at the point of risk.

Best-in-class
protection against
the most advanced
email-borne threats

About Us
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Product Awards

Gold Cybersecurity Excellence
Award for Email Security

Gartner Peer Insights
Customers’ Choice Awards –
Email Security & Enterprise
Information Archiving

2021 CRN Tech
Innovator Award

Best Regulatory Compliance
Solution at 2021 SC Awards

Jaffa Institute, Israel

“The future in Mimecast looks more
promising now than ever. We have
endless opportunities to drive our
company to greater heights and still
deliver on our promise of delivering
a remarkable experience.”
- Marble Chitsike,
Customer Support Team Lead, AUS
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Our Commitment to Shared Value

We leverage our people, product and passion to build global
community and environmental resilience, empowering and elevating
underserved populations worldwide.

At Mimecast, we believe that our business
success is intrinsically linked to each of
our stakeholders being provided with the
resources to thrive.
We protect organizations
At the core of our mission is a relentless
drive to protect organizations from risks
that may compromise their security.

13 Offices
Worldwide

18 Global Mimecast
Data Centers

Deliver 582 Billion
Emails Under
Management

3.2 Million Queries
of Email Acrhive
Searches Per Week

We make the world more resilient
We believe that we have a responsibility
to go beyond our products and service to
ensure our stakeholders’ resilience, which
is why we invest time and resources that
enable communities to thrive.
We enable and engage our
stakeholders
True shared value requires consistent
engagement with our stakeholders,
including our communities, our customers,
our partners, and our employees. We
actively work to identify ways that each of
these stakeholders can benefit from one
another to create a more resilient world.

*Data as of report release in April 2022
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Our Mission

Mimecast’s mission is to stop
bad things from happening to
good organizations and make
the world more resilient.

10

Our Mission, Vision, and Values

2022 Environmental, Social, and Governance Report

Our Vision

Mimecast’s vision is to solve
complex security and risk
problems faced by corporate
users of email, cloud messaging,
and collaboration systems.
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Our Values
Mimecast celebrates a culture
of innovation, inclusion, and
collaboration.
We do this through our five core
values, the Mimecast Way.

We are one global community. We embrace one another’s
perspectives and backgrounds in order to succeed as a team.

We take care of our fellow Mimecasters. We are honest,
humble and authentic in all that we do to support our cause
and our colleagues.
We seek to improve on everything we do. We learn from one
another and from our mistakes and take meaningful action
on those learnings to move forward as one.

We take pride in our purpose. We strive to create legendary
customer experiences every single day.

We were founded with a warrior spirit, showing grit and
courage every day by staying focused in the face of adversity,
adapting to change, and delivering on ambitious goals.
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Employee Feature
“When working in cyber and tech for so long, you know that
change is the only constant. It’s such a dynamic field but we’ve
never lost that personal touch and that’s truly what makes us
unique. Given the ongoing cybersecurity challenges, real-life
stories are all over the news. In an instance, the way that the
attackers got in was through one email and a link was clicked
on and it opened this back door. If you don’t protect email and
don’t have employee awareness training, then it doesn’t matter
what you have in place, people can get in. Luckily enough,
Mimecast was hiring, and I came over here; from the moment
I started, I was impressed by both the product and culture.
Mimecast puts its employees first; I’ve always felt valued
and respected here. I have so much faith in our executive
team and our mission, and they tie it with making the world
better. You know, it gets serious fast. Ransomware attacks
are shutting down hospitals and people are dying, yet we’re
making a difference, that’s our whole mission. Ultimately, we're
all treated as individuals, and we have not swayed away from
what it means to be a Mimecaster and a good person.”
- Rich Gasparian,
VP of Business Development, US

Run to Home Base, US

Our Mission, Vision, and Values
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Our core values are embedded into our people management
processes to ensure that we are accountable to them.
•

At Mimecast, we evaluate employee performance in a
two-pronged matrix that measures both what an employee
delivers (against their annual goals) and how they go about
delivery (in alignment with our values).

•

Our talent selection and interviewing process includes strong
consideration of our company values. To onboard successfully
with Mimecast, employees must exhibit behaviors of integrity,
respect, and collaboration.

•

We have taken steps to bolster the resilience of our
succession plans. These plans include evaluation of delivery
on expected behaviors through our values.

Food Bank Australia
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DIVERSITY,
EQUITY, AND
INCLUSION
Mimecast HQ, UK

Diversity, Equity, and Inclusion

Diversity, Equity, and
Inclusion
Our Overall Diversity, Equity,
and Inclusion Strategy
As a global company, we believe our
success rests in the diverse nature
of our business and our ability
to connect with our employees,
customers, and clients from all walks
of life. Mimecast has set ambitious
plans to scale and grow, and we
believe our ability to reach this relies
in part on our efforts to attract, retain
and engage diverse talent. Mimecast
is proud to have joined the MassTLC’s
Tech Compact for Social Justice to
drive these goals forward.

2022 Environmental, Social, and Governance Report
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At Mimecast, we define Diversity, Equity, and Inclusion (DEI) in the following terms:
Diversity: The unique visible and invisible differences that distinguish Mimecasters
from one another. This includes differences in identity such as age, gender, ethnicity,
nationality, sexual orientation, ability, gender expression, religion, and social class, intrinsic
to who we are. We acknowledge that diversity is all encompassing and multi-dimensional
and we value the different traits that make up each of us.
Equity: Simply put, equity means fairness. We seek to create a work environment where
people representing all dimensions of diversity have a fair chance of success. Equity
means we focus on individual needs, supporting a workplace that allows individuals
to thrive. It means removing the systemic, often hidden, barriers at work to facilitate
individual success. Equity means that we may have to treat people differently dependent
on their needs.
Inclusion: Ensuring we get the best from all
Mimecasters, an inclusive workplace is when
diversity is leveraged and truly valued. It means
individual needs are not only recognized but
celebrated, enabling our employees to feel
welcomed, heard, respected, and empowered
to do their best work. The presence of a
psychologically safe culture with inclusive
practices requires intentional and ongoing
effort from all Mimecasters.

Diversity

#3

#1
Belonging

Equity

#2

Inclusion

Diversity, Equity, and Inclusion

Diversity, Equity, and Inclusion must be at the
heart of how we do things so that it can be a
core enabler of our overall growth and success.
We know Mimecasters thrive when they can
bring their full selves to work, in a welcoming,
supportive, and engaging environment,
enabling them to do their best work, best
teamwork and greatest learning. We are better
able to serve our customers when we have
diverse perspectives working together to build
innovative, world-class products effectively
serving the diverse needs of our clients.
Our ongoing commitment to building
community resilience through our Social Impact
programming is further underpinned by our
belief that efforts in creating diverse, equitable,
and inclusive communities must go beyond our
four walls.
More importantly, we believe Diversity, Equity
and Inclusion doesn’t just make good business
sense, it is a moral imperative.

2022 Environmental, Social, and Governance Report

Mimecast’s Top Diversity, Equity, and Inclusion Priorities
1. Workforce diversity – Recruit from a diverse pool of candidates to
increase workforce representation and diversity of perspective. Advance
underrepresented groups to increase representation at all career levels.
Identify opportunities to implement bias-free recruitment and talent
management processes to support equity.
2. Workplace inclusion – Design and deliver strategies that enhance our culture
and create a sense of belonging for all Mimecasters, aligned to the Mimecast
Way, to increase employee engagement and retention.
3. Marketplace engagement – Leverage Mimecast’s Social Impact Program and
identify opportunities to support our under-served, diverse communities
externally.
4. Sustainability and accountability – Equip leaders and employees with the
skills and behaviours necessary to understand and operationalise DEI.
5. Communication and Engagement – Empower Mimecasters to own DEI
through ongoing Communication, Education and Engagement opportunities.
6. Build the Fundamentals – Continue to build the infrastructure necessary to
embed and scale a sustainable, Mimecast-wide approach to DEI.

For Mimecast, DEI is grounded in our values and our heritage as a
company with South African roots.
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Diversity, Equity, and Inclusion Principles
Our strategy is informed by an approach that focuses on 4 key pillars
– Career, Culture, Community and Commerce. This holistic approach
will ensure that Diversity, Equity, and Inclusion touches all areas of
our business operations and is built into the DNA of Mimecast.

1. Career:

Developing a talent attraction and retention strategy that
champions the careers of diverse Mimecasters.

2. Culture:

Driving initiatives internally that enhance our culture and
create a sense of belonging for all Mimecasters.

3. Community:

Fostering greater community resilience through partnerships
with non-profits that engage with underrepresented communities.

4. Commerce:

Supporting go-to-market and sales functions in the support of
diverse communities through our product.

Pride, Australia

Diversity, Equity, and Inclusion
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Workforce Diversity Progress
Since launching our DEI strategy in 2021, we have begun to double down on our efforts to address representation opportunities across
our workforce to better reflect our local communities, with a focus on increasing the representation of Women and People of Color in our
employee base. Representation targets were established, and we continue to measure progress toward these targets.
Representation by Gender

Representation by Ethnicity

Global Workforce:

Female 30.4%

White 76.9%

Male 68.4%

White 88.6%
Asian 5.7%

Asian 6.1%

Representation
by Ethnicity
in the U.S

Black or African
American 4.7%
Hispanic or
Latino 5.3%
2+ Races 2.9%

Hispanic or
Latino 1.6%
2+ Races 1.6%

Leadership
by Ethnicity
(Director + U.S)

Leadership:

Female 28.1%

Male 70.2%
African 49%

African 23.1%

Coloured 10.6%
White 69.2%

Technical Roles:

Female 17.9%

Male 80.6%

Representation
by Ethnicity in
South Africa

Indian 8.7%

Leadership
by Ethnicity
(Director +
South Africa)

White 30.4%

All data as of March 31, 2022. This section is based on voluntary employee self-identification. Percentages may not add up to 100 due to rounding and employees that have declined to self-identify. It includes regular, full-time and parttime employees. Leadership includes Directors and above including individual contributors and those with direct reports. Technical roles exist across different functions and are those that are fundamentally technical in nature, usually
requiring advanced training in a specific technical area.
Reporting on gender and ethnicity data helps Mimecast track progress on workforce diversity, but we recognize that our current categorization of gender is binary and our ethnicity categories are those required by U.S. and South
African government reports. We understand that these are imperfect categorizations, and we are actively working to be more inclusive in our diversity reporting, with the help of our self-identification initiative.

Diversity, Equity, and Inclusion
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Building a Diverse Workforce
Meeting Talent Where They Are
In fiscal years 2021 and 2022, we established defined partnerships
with organizations committed to attracting and recruiting diverse talent,
including WomenTech and Black Young Professionals. Through such
partnerships, we can access and engage with diverse community groups
to promote Mimecast as an employer of choice and provide visibility of
our job opportunities.
Our Future Builders to Drive Inclusive Recruitment
For Director-level and above roles, Mimecast launched a Future Builders
Program where members of our Employee Resource Groups and Global
DEI Council participate in the interview process. This program sets us
up to have a diverse pool of trained Interviewers who actively facilitate
discussions on our values and assess for Inclusive leadership competencies amongst candidates.

Mimecast HQ, UK

The successful launch of this program in FY22 is a key milestone in our efforts to build a leadership team that’s representative of
our communities. Questions and a scorecard related to DEI and our culture are provided to guide these interviews.
Inclusive Job Descriptions
In FY21, we focused on promoting the use of inclusive language in our job descriptions to help attract candidates from a diverse range of
backgrounds. Using an external technology-based platform, the tool analyses job descriptions and identifies words that have been shown in
research to detract underrepresented candidates from applying. The Talent Acquisition team actively change these words to promote inclusion.

Diversity, Equity, and Inclusion
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Building an Inclusive Culture
Global Diversity, Equity, and Inclusion Council to Promote
Accountability
Launched in FY21, the purpose of Mimecast’s Global Diversity,
Equity, and Inclusion Council is to build a diverse and
representative Mimecast that promotes inclusion and fairness for
all employees. Council members represent different geographical
and functional areas of Mimecast, enabling us to capture learnings
and local nuances to inform the strategic direction of our Global
DEI efforts. The DEI Council is supported at the Executive-level, with
designated sponsorship from Bernd Leger, Chief Marketing Officer.
In this capacity, Leger oversees that our DEI strategy is woven into
enterprise-wide business plans. Further, Leger’s position permits
the council to drive actions both internally and externally.
Inaugural Self-Identification Campaign
In FY22, Mimecast launched its first Diversity Self-Identification
campaign. This effort gave Mimecasters the opportunity to
voluntarily disclose demographic information beyond gender and
age globally. By doing so, we will be able to better understand
the breadth of diversity that exists amongst our workforce,
whilst implementing targeted solutions to effectively drive the
development, retention, and professional growth of our diverse
employee base.

Our CEO with members of our Global DEI Council

“For us, it is critical that we have Mimecasters
on our DEI Council that represent all levels of
the business, from those early in their careers
to our Executive Team, to ensure that we are
truly acting as a voice for the entirety of our
community. I’m proud to work alongside the
Council as we progress in our DEI journey.”
- Jennifer Odogwu,
Head of Diversity, Equity and Inclusion

Diversity, Equity, and Inclusion
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Employee Resource Groups to Drive Psychological Safety & Inclusion

Employee Resource Groups (ERGs) at Mimecast are employee-led groups who come together based on a shared interest in a specific
dimension of diversity. Our ERGs are open to all employees and are built on a philosophy that to build a workplace that works for everyone,
everyone must build it together. Our ERGs have been at the heart of delivering thought-provoking initiatives that help foster empathy,
awareness, and psychological safety amongst employees. These have included workshops on Race and Identity, LGBTQ+ Inclusion for
People Managers, Developing Confidence and Communication Skills for Women, and Promoting Disability Inclusion in the Workplace.
Mimecast currently has four thriving ERGs with over 600 members:
The Women at Mimecast ERG is committed to supporting a company culture that provides fair
opportunities for women to succeed. Our ERG champions professional development opportunities
and community engagement efforts that support women in the workplace.

The HUES ERG supports Mimecast’s mission to develop and support a diverse employee population that
celebrates all racial and ethnic backgrounds, creating an inclusive working environment and supporting
our stakeholders and local communities.  

MIMEability aims to ensure that Mimecast enjoys the full potential of its diverse workforce, including
leveraging the talents of neurodiverse Mimecasters and those with disabilities, ensuring all Mimecasters
enjoy the best possible employee experience.

The PRIDE ERG supports Mimecast’s goal of creating a culture that fosters a sense of belonging—regardless
of sexual orientation or gender identity, through awareness campaigns, community engagement initiatives,
and big-tent employee events.

Diversity, Equity, and Inclusion
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DEI Education in Employee Learning Journey
Mimecast has taken a comprehensive approach to building
awareness of DEI to embed a sustainable, long-term approach to
our work, beginning with the Human Resources Team. Given their
critical role in implementing fair talent management processes and
organizational policies, each HR Business Partner has completed a
Gartner-provided training on scaling DEI programming. As a result,
we are better equipped to actively monitor equity across our key
people processes including performance empowerment, key
talent and succession planning, and compensation.
In the Mimecaster community, we have implemented:
•

Global Diversity Awareness Month: Our October 2021
recognition included sessions on unconscious bias,
microaggressions, privilege and allyship, facilitated by Internal
speakers and external thought-leaders. Mimecasters attended
these workshops to deepen their understanding of key DEI
concepts and their applicability to our work.

•

Unconscious Bias Training for All Senior Leaders: All Senior
Directors and above completed unconscious bias training to
minimize bias in our strategic decision-making.

•

Inclusive Leadership for Middle Managers: We have
integrated core content on Building Inclusive Teams as part of
our existing Leading at Mimecast Program to ensure we are
developing inclusive behaviors amongst managers.

•

Global Diversity, Equity, and Inclusion Hub: A new digital
hub has been launched for all employees. This learning portal
features best practice resources and curated content on a
range of DEI topics, employee features, and internal updates.

“It is so important to give everyone the
opportunity to have a voice. This helps us to
innovate and create positive change. I truly
believe that encouraging and supporting topics
around DE&I brings a great strength to any
team including open-mindedness, creativity
and collaboration.”
- Alice Jeffery,
Manager of Customer Success, UK

Diversity, Equity, and Inclusion
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Broad-Based Black Economic Empowerment in South Africa
The strategic intent of B-BBEE is to facilitate viable economic
empowerment of all Black people in South Africa, with a specific
focus on Black women, youth, people living with disabilities and
people living in rural areas. Through corporate social investment
programmes such as corporates giving to charity organisations,
the provision of bursaries and scholarships to children from
townships and rural areas, etc, corporate South Africa can drive
initiatives that are aimed at the poorest of the poor.
The Codes of Good Practice (“Codes”) provide a standardised
means of measuring economic transformation with the aim
of ensuring consistency and harmony in the implementation
of Broad-Based Black Economic Empowerment (“B-BBEE”)
while establishing the foundation for a more integrated, more
transparent transformation process in South Africa. The Codes are
a regulatory framework that is aligned with key pieces of legislation,
including the Employment Equity Act, the Preferential Procurement
Policy Framework Act, the Skills Development Act, and the Skills
Development Levies Act.

Mimecast South Africa, as a good corporate citizen, is committed
to the transformation objectives of South Africa and in this regard,
it has implemented initiatives that:
•

allow Mimecasters to further their studies through
financial support

•

allow Mimecasters to nominate under-privileged individuals
from within their communities to either continue their high
school studies or further their tertiary studies through financial
support

•

continually seek to appoint talented employees in accordance
with the demographics of South Africa

•

partner with NPOs including The Tomorrow Trust and Human
Doings to improve the lives of under-privileged children through
educational programmes

•

continually support small Black-owned businesses through its
Enterprise and Supplier Development programmes

•

continually supports small Black-owned businesses through
its Enterprise and Supplier Development programmes

PARTNER
FEATURE

The Tomorrow Trust supports orphaned and vulnerable
children in South Africa throughout their educational
journey by providing integrated education and holistic
support. Tomorrow Trust focuses on academics and life
skills, thereby empowering each individual to reach their
full potential as self-sustaining and proactive members
of society.
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The Tomorrow Trust has been partnering with Mimecast over the last
five years. Mimecast invests in various Tomorrow Trust programmes
that develop each child's academic, social, emotional, career, and digital
abilities. Mimecast investment reaches 32 junior learners in Gauteng,
13 junior learners from Western Cape, and a disabled student in 5th
Year studying NDip Analytical Chemistry.
Of the junior learners, we celebrated:
•

100% pass rate of all

•

96% retention rate of learners from Grade R – 4

•

Grade 4 learners have been in the programme since Grade R
and we have retained 98% of those learners with 100% pass rate.

•

85% overall attendance rate, showing commitment and
dedication to their education.

Mseki Primary School Library, South Africa

“With the emergence of COVID19, the progress made within the education sector has decreased,
contributing to another lost generation of children. With Tomorrow Trust, Mimecast is investing
in the educational investment now so that South Africa can thrive with potential. Our academic
support underpins developing a conscious leader of tomorrow who is academically able and
has in place 21st-century skills that make them compete on a global platform.”
- Taryn Rae,
Acting General Manager, The Tomorrow Trust

Diversity, Equity, and Inclusion
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South African Graduate Program
Our South African graduate program has become an integral part
of our organization and has entrenched itself into our culture.
What started off as a locally run program, on a relatively small scale,
reporting into local managers, has grown into a globally embraced program
with our graduates reporting into global as well as local managers across
different departments in our organization.
This program is an integral part of our culture because it focuses on many
challenging elements in South Africa, particularly the country’s socioeconomic condition - unemployment, education and social support. Our
program focuses on enriching scarce and critical skills in the technology
space, it provides individuals from previously disadvantaged communities
an opportunity to gain relevant skills and an opportunity to become
permanently absorbed into our workforce. Mimecast strives to provide robust
job opportunities, and even if we are unable to absorb a 100% graduate intake,
Mimecast graduates have opportunities in many organizations.

We are proud to acknowledge the fact that our graduates are not just considered graduates
but are very much part of our Mimecast family from day one.
•

From the period of FY13-21, we have hired 87 graduates and have had a 47%
conversion rate to full time.

•

This year, starting 1 April 2022, we are aiming to hire another 25 graduates
into our program.

South African Graduates

Diversity, Equity, and Inclusion
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South African Graduate Program cont.
What makes our graduate program successful?
We allow our graduates to experience a very true on-the-job
experience and individuals are quickly onboarded into teams
to participate as a functional team member. Our goal is to
have individuals who are sponsored by Mimecast, through The
Tomorrow Trust, to participate as graduates in our program.
Further, we have been fortunate enough to be able to partner
with an ex-graduate of Mimecast - that participated in our first
graduate program - who has started his own technology business.
We reached out to Matlo-Up Networks to become a supplier
of Mimecast (after a vetting process) and they have now also
partnered with a long-standing Mimecast NGO (Human Doings),
who facilitate an iPad distribution program at Reshomile Primary
School in Diepsloot, Johannesburg.

“Presently my business, Matlo Up Networks, is a Mimecast ESD beneficiary and supplier.
Mimecast played a huge role in giving me a great start to my IT career with the Graduate
Program and continues to support me today.”
- Bongani Mkhonza,
Managing Director, Matlo Up Networks

South African Graduates
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Employee Feature
“At Mimecast, you’re able to make an impact and you can see
the difference you’re making. This is true whether on your team
or within the organization at large; Mimecast takes a humancentered approach to leadership. Even after seven years,
I don’t think that I can work at any other organization other
than Mimecast. I'm not saying that there aren’t any other good
organizations out there, but I'm saying given the choice I’d stay
at Mimecast.
I remember I won a Mimecast Way Award at our Annual Sales
Kickoff. During this event, Mimecasters are recognized for their
contributions through the fiscal year (inclusive of both business
achievement and commitment to our values). I was standing
outside a conference room having a conversation outside when
I heard my name called out. I then got approached by an HR
team member informing me that I’d won. Wait, are people
confusing me with someone else? Is there another Themba in
the building? No, I had won an award.
I had won an award for a Future Builder, and it was so
surprising, quite shocking. This experience makes me get
emotional to this day, who can say their CEO thanked them
personally for the work they do. He knew me personally, knew
what I was doing, and knew the work I was a part of. This was
an experience I’ll never forget.”
- Themba Khutswa,
Service Delivery Manager, RSA
Food banking with Three Square, Black Hat, US
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ENVIRONMENTAL
SUSTAINABILITY

Mimecast CEO Peter Bauer overlooks the solar panel
installation in Lexington, Massachusetts.

Environmental Sustainability
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Environmental
Sustainability
Mimecast is committed to aligning our
sustainability goals with the United Nations
Sustainable Development Goals (SDGs).
Mimecast is currently mapping out short
and long-term environmental sustainability
targets that align with standards set by the
Global Reporting Initiative (GRI) and the
Sustainability Accounting Standards
Board (SASB).

Environmental Sustainability Policy
Statement
At Mimecast, we recognize that our
commitment to global community
resilience will only succeed with an
equally robust commitment to
environmental resilience. In FY22,
we took meaningful steps to ensure
sustainable business operations.
Our environmental strategy provides an
overview of the actions we are taking to
advance sustainability:

•

•

Measure, Reduce, Offset: Leveraging
our 2021 materiality assessment,
Mimecast has committed to measuring
our collective impact through a full
organizational assessment, reducing
our impact wherever possible, and
offsetting that which cannot be
effectively reduced.
Environmental, Social, and
Governance Council: Under the
scope of Mimecast’s ESG Council is
the monitoring of progress toward
sustainability goals. This Council
evaluates current-state, proposes
enterprise-wide solutions, and audits
for compliance.

•

•

Office Sustainability Investments:
•

Under the leadership of our
ESG Council, Mimecast has
implemented a rigorous
recycling program across all
global facilities.

•

Mimecast’s North American
headquarters provides access to
electric vehicle plug-in stations.

•

We have invested in renewable
energy that covers approximately
2/3rd of office power
usage globally.

Hybrid Working Model to Reduce
Our Impact: In the wake of the global
pandemic, Mimecast launched a “Flex
First” hybrid model, shifting resources
permanently away from travel and
commute-heavy operations, instead
investing in a tech infrastructure that
strengthens how we do business while
lessening our environmental impact.

Environmental Sustainability
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Measuring Our Progress
Completion of Mimecast’s Materiality
Assessment
Mimecast has completed a comprehensive
materiality assessment, which ensures that
we implement an ESG strategy that aligns
with our key sustainability priorities.
As part of this process, we are working with
a third party, Sustainability Roundtable,
Inc., to continually gather information
from key stakeholders across our business.
The Mimecast Net Zero Commitment
As part of our commitment to
environmental resilience, Mimecast
has committed to zeroing out our 2021
global operational emissions and are
one step closer to becoming a fully Net
Zero Emissions (Scopes 1, 2, and 3)
company by 2030. Mimecast procured
renewable energy credits to offset our
entire operational footprint (Scope 1 &
2 emissions) with third-party certified
renewable energy certificates (RECs)
and carbon offsets.

As part of our offset efforts, Mimecast has
invested in RECs and offsets associated
with a reforestation project in Uchindile
and Mapanda, Tanzania. By supporting
the replanting of these forests that
were decimated by wildfires, Mimecast
is committed to offsetting its carbon
footprint while helping to restore a vital
ecosystem in the southern portion
of Tanzania.
As the company grows, we will continue to
explore opportunities to participate in new
renewable energy and emission abatement
projects beyond our operational footprint
in the move to becoming a fully Net Zero
Emissions (Scopes 1, 2, and 3) company
by 2030.

“For me the Mimecast Way is
about making sure that we always
support and encourage each other.
One of the things I noticed straight
away and really appreciated when
I joined over 4 years ago was that
Mimecasters will always do their
best to help you solve a problem.
So, that is something I always try
to do for others now.”
- Kiri Addison,
Product Manager II, UK

Environmental Sustainability
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Renewable Energy Usage in Mimecast Data Centers

Region

Data Center

UK

Slough (Cyxtera)
Woking (Telstra)

US

Waltham (Cyxtera)
Andover (Navisite)

ZA

Randview (Internet Solutions)
Parklands (Internet Solutions)

AU

Alexandria (Equinix)
Macquarie Park (Macquarie Telecom)

DE

Frankfurt (Equinix)
Frankfurt (eShelter)

JE

Queens Road (Sure International)
5 Oaks (Sure International)

USP

Minneapolis (Databank)
Plano (Databank)

CA

Toronto (Cologix)
Montreal (Cologix)

USB

SLC5 (Databank)
HI1 (NTT)

Renewable %
per Region
100%
67%
0%
11%
82%
36%
58%
100%
66%

Renewable %
per DC
100%
100%
100%
33%
0%
0%
21%
100%
63.80%
36.00%
100%
16.00%
99.60%
99.60%
30%
71%

“Mimecast gives you the flexibility and freedom that
you deserve. Despite the pandemic, we’re doing a
good job of trying to keep connectivity. Even today,
every week I have two to three half-hour catchups
with people at Mimecast who I don’t necessarily work
with daily. We stay in touch not only because we
work in the same company, but because we have the
same intention, motivation, and drive, regardless of
our departments. Mimecasters seek to understand
you. We know that everyone has something going
on. What I've learned through the years is that it's
very easy for people to judge because it doesn't take
time. But it is very difficult to go into their shoes and
see what they are going through, especially during a
pandemic. That’s when you truly grasp that people
don't judge over here. They give you that flexibility;
they give you that freedom for you to take ownership.
As a company, we’re focused so that we can all move
forward together.”
- Vedant Ruparelia,
Data Scientist, UK

Environmental Sustainability

One Tree Planted Partnership
We are a proud corporate partner of
One Tree Planted. This partnership is
inclusive of employee donation matching
campaigns, corporate donations,
and internal promotion of volunteer
engagement opportunities.
One Tree Planted has been dedicated
to making it easier for both individuals
and businesses to give back to the
environment, create a healthier
climate, protect biodiversity, and
help reforestation efforts.
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CORPORATE SOCIAL
RESPONSIBILITY
AND
PHILANTHROPY
A Bed for Every Child, US

Corporate Social Responsibility and Philanthropy

Corporate Social
Responsibility and
Philanthropy
Corporate Social
Responsibility Statement
Mimecast is committed to our
ongoing efforts to support the
communities in which we work and
live. Through corporate donations,
employee gift matching, and
volunteerism, we strive to expand
our impact alongside our business.
Community resilience strengthens our
own resilience, and we look forward
to embedding citizenship further into
our business processes.

2022 Environmental, Social, and Governance Report

Global Community Partnerships
In FY22, we celebrated the fourth
successful year of our global Corporate
Social Responsibility Program.
Underpinned by our donor advised
fund with the Boston Foundation,
corporate grants have now exceeded
$1.25 million dollars.

$1.25m
Dollars
Corporate grants have now
exceeded $1.25 million dollars.

Our charitable partnerships have been in alignment with two key areas of focus for
Mimecast: Workforce development and the resilience of underserved communities.
We are proud of the multi-year nature of many of our partnerships as we deepen our
community impact.
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PARTNER
FEATURE

ELATT is a UK learning community that offers a whole
person approach. Every day they welcome students who
want to develop their skills, gain confidence and learn at
any stage of their lives.
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This year was our first in our work with ELATT UK. They are a
learning community that offers a whole person approach.
Every day, they welcome students, across all abilities, who want
to develop their skills, gain confidence and learn at any stage of
their lives.
Mimecast’s grant allowed for:
•

2 additional Teaching Assistants hired within the Sixth Form
provision for 16 – 24-year-olds with Special Educational Needs
(SEN).

•

250 hours of additional teaching support delivered each month.

•

14 students with Attention Deficit Hyperactivity (ADHA), Autism
and other Special Educational Needs supported.

ELATT UK

“Given the complexity of needs that many of our young students arrive with, providing
personalized and dedicated individual support is crucial for us to secure their ongoing success.
We are very grateful to Mimecast for making such a major contribution towards us achieving this
throughout the past year.”
- Anthony Harmer,
Chief Executive Officer of ELATT UK

Corporate Social Responsibility and Philanthropy
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Employee Volunteerism and Highlight
Key Engagements

Employee Donation Matching Program

Mimecast employees are provided with
five days of paid time off to promote
active, recurring volunteerism.

All employees are eligible for Mimecast’s
Gift Matching Program, with more
Mimecasters (200+) participating in
this program in FY22 than any previous
year. These funds are set aside to boost
employee donations to organizations
of personal passion. As a testament to
this program’s impact, over $50,000 USD
was donated on behalf of employees
in December 2021 to organizations
addressing food insecurity.

•

•

•

Despite the challenges presented by
the ongoing pandemic, our employees
returned to in-person volunteering for
the first time since early 2020.
Taken together, volunteers provided
more than 300 hours of community
engagement. Provided that global
conditions improve, we strive to rescale this program to pre-pandemic
levels before the end of FY23.
Virtually, Mimecast partnered with
the organization Goodera to host
volunteering opportunities. In FY22,
these opportunities leveraged the
skillsets of over 50 employees to
support over 300 beneficiaries.

Further, Mimecast leverages this program,
through triple matching campaigns, to
channel donations toward disaster relief
efforts. In FY22, Mimecast combined
corporate donations with employee
matches to respond to:
•

Natural disasters

•

The crisis in Ukraine
(Over $10,000 in donation matches)

•

COVID-19
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300
hours
Volunteers provided more than 300
hours of community engagement.

$50,000+
USD
Was donated on behalf of
employees in December 2021
to organizations addressing
food insecurity.

PARTNER
FEATURE

Year Up is a one-year, intensive training program that
provides talented and motivated, yet under-served
young adults, ages 18-24, with a combination of handson skills development, coursework eligible for college
credit, corporate internships, and wraparound support.
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Employee Feature on Boston Marathon
No distance is too large of a feat for Mimecast employees to give back
to their communities. When the opportunity arose to participate in the
Boston Marathon, not one, but two Mimecasters leaped to the finish
line - quite literally. Jeffrey Petterson and Mike Bird have embarked on
a 26-mile journey to give back. As part of an ongoing partnership with
Year Up, a nonprofit committed to ensuring equitable access to
meaningful employment and economic mobility for all young adults,
these two Mimecasters share their journeys.
Mike Bird exemplifies what it means to be a Mimecaster. He started with
Mike Bird
the company over seven years ago and has since gained the experience
to serve as the Director of Sales for the US Public Sector, which has taken
him on many adventures throughout the country to Dallas, Chicago,
and Washington DC, to name a few. In addition to working, he has dedicated his time to volunteering with Year Up’s other programs like
participating in mock interviews and networking events to help build students’ skills. Completing the Boston Marathon has become his most
recent goal.
“I’m super excited! I committed to this before my son was born - You know, before the sleepless nights - and it’s been a great experience so far. I’ve
also met cool people along the way and get to share this experience with Jeff. We’ve decided to run together and support each other,” shares Mike.

Although the training can sometimes be grueling, Mike shared how Mimecast’s “tight-knit culture”
has allowed him to be part of something greater at work and in his community.

Partner Feature
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Employee Feature on Boston Marathon cont.

Running alongside him will be fellow Mimecaster Jeff Peterson.
Jeff shares how “pumped” he is for this new challenge. Like Mike, Jeff
had previously volunteered with Year Up and fully supports their mission
to offer all young adults—no matter their background, income, or
location—access to economic opportunity and social justice. Unlike Mike,
his marathon journey is slightly different. “I’m pretty insane,” states Jeff,
“I bought a smartwatch back in December of 2019 and have run every day
since then. I think that’s 1150 days in a row, for a minimum of five miles.”
Avid runner by night- when the kids are in bed- turned Senior Director of
Sales Operations by day. During the day, Jeff tackles difficult and complex
issues, removing barriers for sales teams and increasing efficiency across
all types of systems and processes.

Jeff Peterson

Jeff also shared another event that has made him proud to be part of such a unique culture.
During the pandemic, Mimecast participated in Year Up’s Mock Interviews. Jeff expressed how events like this impact him,

“These are the days that I feel the best about myself; I helped someone younger than me
hopefully do something good in their career. We help provide feedback not just for their answers
but also about their non-verbal communication skills, skills that can make a huge difference in
an interview.“
Mike and Jeff continue training and continue sharing the importance of getting involved in Mimecast’s mission.

Partner Feature
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Interview with Taya Smith
In addition to participating in specific events, Mimecast’s and Year
Up’s multi-faceted partnership has created unique opportunities
for employees and students. We spoke with Taya Smith, Year
Up Greater Boston 2021 graduate, who shared with us what the
program and Mimecast internship experience meant for her.
Can you start by sharing with us a little bit about yourself and
why you applied for the Year Up program?
I started Year Up in January of 2020… Wow, it’s been a while. I
graduated in 2021 after I completed my internship with Mimecast.
When I joined Year Up, I didn’t know what I wanted to do. I was
studying business, and I didn’t have a clear path to whether
this was where I wanted to stay. When I discovered the Year Up
program, I applied to gain knowledge and learn the tools that I
could use in a working environment.
What was your experience like when you began the
Year Up program?
I began the Year Up program in January 2020 before the pandemic
hit, and it was different. In March, we went from being in person
five days a week to being completely remote. You think, “Wow,
there’s a lot going on,” but after a while, you kind of get into it.
The team was great at working with us and helping us transition.
We received specific training on so many necessary skills that I
was able to apply during my internship with Mimecast.

Taya Smith

What was your experience like at Mimecast on internship?
I had some experience in project management before I began my
internship with Mimecast. While on internship, I was placed in
product management. I got to work with them, and I also got to job
shadow other positions and teams, which was super helpful for me.
They would invite me to their meetings and Zoom calls, and I felt so
official. I was taking notes, scheduling calls, and making sure decks
were updated. It was quite eventful.

Partner Feature

44

Interview with Taya Smith cont.

What about this opportunity was the most impactful?
Going into a tech company, you can be limited on your views,
but after my internship, I’d say it [the most impactful piece] was
everything I learned about the company and about me. Mimecast is
a large company, and they’re all over the globe. You never know the
next time you work with somebody; they might be in South Africa
or Australia. And then just learning to believe in me. I saw myself in
these positions that I didn’t think I could have. I learned that I may
not want to end up in product management, but the skills I learned
are transferable.
Any final last words?

The partnership between Year Up and
Mimecast is unique. It opened opportunities
and doors to things I don’t think I would’ve
experienced otherwise. I don’t think I would
have the role now that I have without the
exposure and experience I gained. This
experience showed me that I can do it too.

The Year Up Greater Boston technical olympics helps their
students develop their skills.
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Employee Engagement & Wellness
Employee Engagement Survey

Great Place to Work Certifications

Each year, Mimecast launches an Employee Engagement Survey
to continually enhance the experience we provide. This survey,
run through third-party platform Glint, produces results that are
benchmarked against other technology companies.

Mimecast achieved Great Place to Work certification across four
key regions: The US, UK, South Africa, and Australia. These four
regions encompass a significant majority of all employees.

Key highlights from our previous survey results:

74/
100
Mimecast achieved
a 74 out of 100
overall employee
engagement score.
This score was
above a Glint
benchmark score of 73.

Mimecasters demonstrated
great pride in our purpose.

Our 81 out of 100 score
on company purpose was
four points above the Glint
technology benchmark.

Employees scored our community engagement efforts
at 80 out of 100. This is nine points above the Glint
technology benchmark.

Business leaders, research institutions, and the public all rely on
the Great Place to Work® Trust Model© as the definitive standard
of what it means to be a great workplace. Their annual research
represents more than 12 million employees from thousands of
organizations of varying sizes, industries, maturity and structures
in over 90 countries.

Employee Engagement & Wellness
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Hybrid Working Model

COVID-19 Response

In FY23, Mimecast will implement a new
working model that is employee-centric,
supportive of our inclusion goals, and
scales our culture of collaboration.

•

Employee Resilience: We know that community starts with our people. That’s why
we've invested heavily in resources that allow our employees to thrive during uncertain
times. We launched the Mimecaster Resilience Fund to direct critical funds to those in
the Mimecast family who are facing crisis. And we've created virtual wellness and workfrom-home resources to help our employees and their families thrive while remote.
Every step of the way, we're committed to resilience together.

•

Customer Resilience: Beyond the human element, the current global public health
crisis is resulting in personal and business disruption. Disruption of this magnitude is
breeding a ripe environment for those with malicious intent. We are seeing increased
cyber-criminal activity exploiting the confusion and fear surrounding employees and
other end users. The Mimecast team is monitoring the evolving threats and taking
protective action to protect our customers.

Specifically, this model:
•

Sets expectations based on role to help
ensure fairness

•

Provides opportunities for in-person
connections and gatherings

•

Maintains significant flexibility for
Mimecasters to do their best work

Our working model will continue to be
complemented by a competitive total
rewards package.

“Every step of the way, we're committed to resilience together.
That means investing in our customers, our people, and our communities.”
- Karen Anderson,
CHRO

Employee Engagement & Wellness
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Overview of Mimecast Benefits
Mimecast dedicates extensive investments
toward employee well-being and benefits
programs to ensure the health and
resilience of our Mimecasters.
Select highlights of our benefits
package include:

Global Pension/
Retirement Matching
Generous Parental Leave
Generous Paid Time Off
Robust Health Insurance
and Employee Assistance
Program Offerings
Comprehensive Approach
to Employee Wellness

A key piece of our strategy is the support of employee mental health. In addition to the
foundational support provided in our health insurance and employee assistance program
offerings, all Mimecasters are eligible to join Talkspace Virtual Therapy Services.
The company covers membership costs for both employees and their dependents.
In FY22, Mimecast trained and certified over a dozen employees as Mental Health First
Aiders, empowering those employees to provide personal, peer-to-peer support for fellow
Mimecasters who may require more immediate mental health support.
Career Framework and Employee Transparency
The vision of our people strategy is for Mimecast to be a place where our employees can do
their best work, best teamwork, and their greatest learning. To bring this action to life, in
FY22, we launched a global core career framework to Mimecasters.
This framework creates transparency on job levels, functional opportunities, and individual
roles. With this information, employees are given the tools to advocate to their direct
managers and plan for a long-term future with the organization.
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Corporate Governance
Data Protection and Privacy

Incident Response

We take management of our own data
security and privacy risks just as seriously
as we take the management of those risks
for our customers.

Mimecast has a formal incident
reporting process.

Training
Mimecast staff take Information Security
Awareness training both as a new starter
and through regular reinforcement.
All Mimecast employees are enrolled
into the Mimecast Awareness Training
program and are expected to pass training
assessments regularly.

Mimecast staff who manage customer
systems are trained on what constitutes
a personal data breach and how to
report it. The incident management
roles and responsibilities of Mimecast
staff, contractors and third-parties are
formalized and documented. Mimecast
has established an Incident Response
Team, which includes regional incident
handlers for each territory of operation.
Mimecast implements the SANS Institute
Six-Step Incident Response Methodology
that covers:
•

Preparation

•

Identification

•

Containment

•

Eradication

•

Recovery

•

Lessons Learned

“For me, the Mimecast Way is what
we Mimecasters standardize as the
morally acceptable way of working
in our environment every day.
And more importantly, for me it goes
beyond just being a Mimecast thing.
It is something I have embedded
in myself which reflects in my
approach to different aspects of
my life. Our values impact my daily
work with other Mimecasters in the
way they make every touch point
or engagement an opportunity to
build, to invest, improve things and
show up by giving the best of me.”
- Ruth Mukole,
Global CS Advocate, RSA

Corporate Governance
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Certification

Policies

At Mimecast, we hold ourselves to high security and privacy
standards. We have implemented security and data protection
measures that span the technology, operations, and legal aspects
of protecting customer data, including Mimecast’s obligations as
a processor under GDPR. We regularly undertake and maintain
numerous certifications and audit reports to provide transparency
and communicate internal controls to our customers and partners.

•

Our comprehensive Privacy Statement is available here.

•

Global Whistleblowing Policy

•

Global Anti-Bribery and Anti-Corruption Policy

•

Equal Employment and Anti-Harassment Policy

•

Modern Slavery Act Disclosure Statement

The list of certifications, attestations, and assessments achieved by
Mimecast include the following certifications which are valid at the
date of publication. For an updated list, please see the
Trust Center.

•

View Mimecast’s GDPR Center for information on
related actions

•

ISO 22301: 2019 Certification: Business Continuity Management
System (BCMS)

•

ISO 27001: 2013 Certification: Information Security
Management System (ISMS)

•

ISO 27701: 2019 Certification: Privacy Information Management
System (PIMS)

•

SOC 2 Attestation Report: Internal Controls for Security,
Availability, Processing Integrity, Confidentiality, and Privacy

•

HIPAA/HITECH Compliance Assessment Report: Protection and
Security of Patient Information

•

Cloud Security Alliance (CSA) STAR Level 2: Independent ThirdParty Audit
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Details regarding technical and organization measures and controls
implemented by Mimecast to protect the data customers entrust to
us as part of the relevant Mimecast service are available here.

Corporate Governance
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Code of Business Conduct & Ethics

Reporting

At Mimecast, everyone has a personal responsibility to maintain
the highest level of integrity and ethical standards as we fulfil our
commitments. Every day we work to deal honestly and fairly with
our customers, our trading partners, our competitors, and
each other.

We have adopted a number of mechanisms for employees and
other stakeholders to report any concerns and instances of
observed or suspected misconduct.

Our Code of Business Conduct & Ethics reinforces our values
and outlines our expectations for how employees should handle
interactions, transactions and business opportunities, other policies
or procedures, or any applicable law, rule, or regulation.

•

By phoning the 24-hour confidential Reporting Hotline or
making an online report through Mimecast EthicsPoint:
www.mimecast.ethicspoint.com

•

By emailing: ComplianceOfficer@mimecast.com

•

For all ethics reporting to the Chair of the Mimecast Audit
Committee:

We review every concern raised, respond promptly and investigate
alleged violations as appropriate.
Mimecast’s expanded cloud suite enables organizations to
implement a comprehensive cyber resilience strategy. From
email and web security, archive and data protection, to
awareness training, uptime assurance and more, Mimecast helps
organizations stand strong in the face of cyberattacks, human error
and technical failure.
Employees acknowledge the Code of Business Conduct & Ethics
annually as well as receive training on the Code and other key
compliance-related policies.

•

•

www.mimecast.ethicspoint.com

•

AuditCommitteeChair@mimecast.com

By writing to our Chief Compliance Officer c/o Mimecast North
America, Inc. 191 Spring Street Lexington, MA 02421 USA
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Looking Ahead
Our community partnerships will continue to be central to our
corporate social responsibility strategy. Thanks to the expertise
and strength of organizations like Year Up, The Tomorrow Trust,
and Arrival Education, we’ll be able to drive greater impact than
what would be possible on our own. Data collection on the value
these partnerships create will be a critical priority for Mimecast,
so that we can share insights and best practices with those that
are joining us in this work.
We encourage you to share your feedback and ideas with us on
our social media channels, and to plan for our next annual report
in 2023.

We thank you for your ongoing partnership and
passion as we work together to create a more
resilient world.

Arrival Education, UK

Our Partners and Charitable Recipients
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Our Partners & Charitable Recipients
We are proud to support the following organizations through contributions of time, resources, matching gifts, and corporate
grant funds, recognizing each organization’s tireless efforts to build resilience together:
Action Against Hunger

Doncaster Foodbank

Leket Israel - National Food Bank

Samaritans Purse

Adenoid Cystic Carcinoma Research Foundation

Door of Hope

Lichtblick Seniorenhilfe e.V.

Sandy Hook Promise Foundation

Ahimsa Haven Animal Rescue

Dutch Cancer Society

Lifeworks at WKU

Save A Life

Al-Ayn Social Care Foundation

East London Advanced Technology Training (ELATT)

Lunchbowl Network

Save the Children

ALS Foundation

Embassy of Ukraine

Manhood Academy

Save the Children Australia

Alzheimers Society

Emergency Assistance Foundation

Massachusetts General Hospital

Seaside Sustainability

American Cancer Society

Endometriosis Foundation of America

Massachusetts Wonderfund

ShelterBox

American Diabetes Foundation

English at Large

MetroWest YMCA

Silver Lining Mentoring

Andover Food Bank

Fighting Chance

Mimecaster Resilience Fund

Smile Train

Anthony Nolan

Food Link

Mind

Sood Charity Foundation

Arrival Education

Foodbank Victoria

Motor Neurone Disease Association

Soul Provider

Autism Australia

Foodshare

Movember

St. Jude Children's Research Hospital

Baragwanath Paediatric Burns Unit

Freedom Street Rescue

Mseki Primary School

Starfish Greathearts Foundation

Benjamin Franklin Charter School

Gary Sinise Fund

MSPCA

Symphonia for South Africa

Boston Red Sox Foundation

Gift of the Givers

Münchner Waisenhaus

Teenage Cancer Trust

Brain Tumor Research

Giro555

Munich Hospice

The Calm Zone

Bread and Roses

GiveWell

My Room

The Nayamba Trust

Break the Cycle

Global Fund for Women

National Capital Poison Center

The Tomorrow Trust

Bridge to a Cure

Global Giving

Northeast Animal Shelter

The Trussell Trust

British Red Cross

Great Dog Rescue New England

Nova Ukraine

The Trustees of the Reservation

Cardiac Risk in the Young

Greater Boston Food Bank

NSPCC

Three Square

CARE, Inc.

Guide Dogs for the Blind

One Tree Planted

Tierschutz Bad Oldesloe e.V.

Caritas International Ukraine

Habitat for Humanity

Operation Elves

Travis Roy Foundation

Catholic Relief Services

Hajjar Elementary

Paamonim

Trevor Project

CBSM Kimili

Harbin Slaughterhouse Survivors

Pan Mass Challenge

Tunnels2Towers

Cerebal Palsy Alliance

Herren Project

Pancreatic Cancer Action Network

Tutoring Plus of Cambridge

Climate Solutions Accelerator

Holocaust Educational Trust

Parkland Foundation

UK Thalassaemia Society

Companion Pet Rescue

Home Base

Pemi-Baker Hospice

Ulms kleine Spatzen e.V.

Compassion Australia

Homeless Animals of Romania

Polska Akcja Humanitarna

UN World Food Programme

Crisis at Christmas

Human Doings

ReDi School of Digital Integration

UNHCR

Crossroads Continuum

International Commitee of the Red Cross

Regina Dominican High School

UNICEF

Dana Farber Cancer Institute / Jimmy Fund

International Fund for Animal Welfare

Rescue Ukraine

United Kingdom Committee for UNICEF

DEC Ukraine Humanitarian Appeal

International Rescue Committee

RescueBox

Vermont English Bulldog Rescue

Dein Sternenkind

Island Food Pantry

Rescuing Leftover Cuisine

Vital Voices Global Partnership

Direct Relief

Jaffa Institute

ReShomile Primary School

West Indian American Association of Greater Bridgeport

Doctors Without Borders

Joslin Diabetes Center

Rochester Mutual Aid

Worcester County Food Bank

Dogbox Project

Kaufman Music Center

Ruyterwacht Seniors

World Central Kitchen

Dogs Trust

Lab Rescue

Sahib Kaur Education Trust

Year Up
YMCA

www.mimecast.com
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Mimecast is a cybersecurity provider that helps thousands of organizations worldwide make email safer, restore trust and bolster cyber resilience.
Mimecast’s expanded cloud suite enables organizations to implement a comprehensive cyber resilience strategy. From email and web security, archive and data
protection, to awareness training, uptime assurance and more, Mimecast helps organizations stand strong in the face of cyberattacks, human error and technical failure.

